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About the A.L.S.E. network

The detergents and maintenance
products industry across Europe

A'1'S-E

since 1952

About A.l.S.E.

Since 1952 A.l.S.E. represents the detergents & maintenance

products industry in Europe. Based in Brussels, A.I.S.E.
has been the voice of the industry to EU regulators
for more than 70 years. Membership consists of
29 national associations across Europe, 19 corporate
members and 23 value chain partners. Through this
extensive network, A.|.S.E. represents over 900
companies supplying household and professional
cleaning products and services across Europe.

Socio economic importance

Cleanliness & hygiene
at home

Consumer market

Cleanliness & hygiene
outside the home The industry is a substantial contributor to the
European economy with an annual market value of
€45,5 billion, directly employing 95 000 and 360

000 throughout the value chain.

Professional market

Sustainabili d . . .
ustainability agenca A.L.S.E. has a long history in leading voluntary

industry initiatives that focus on sustainable

design, manufacturing and consumption, product
safety and safe use of products by consumers and
professional customers.

Sustainable use

Product stewardship

G

Safe use

Science & research
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Since 1952

Socio economic importance
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Consumer market
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outside the home
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Sustainable use
Product stewardship
Safe use

Science & research

Creation & growth of the European industry association

EEC Directives on biodegradability of
anionic and non-ionic surfactants

EU REACH
Regulation

EEC directive on
classification, packaging
& labelling of dangerous

substances

EUROPE

International
Association

of Soaps and
Detergents (AIS)
founded, with
office in Paris

1.S.E.

Creation of maintenance
products association (FIFE)

©A.ISE. 2024

packaging & labelling

of dangerous
preparations  Frc Urban
Waste Water
Treatment
Directive
(UWWTD)

Industry guidelines Creation

for washing products of scientific
research
platform
(ERASM)

AlIS workshops on
the “Principles

for Environmental
Risk Assessment of
Detergent Chemicals”

EU Biocidal Products
Directive (BPR)

EEC directive EU Packaging and EU Water
on classification, chkagmg Waste Fr.ame.vvork
Directive (PPWD) Directive

o Q ...........
[ ®
o ®
Creation of
@ Downstream Users
Group (DUCC)
Merger of
wsae | (E) 2003
FIFE to form
Launch of Human Launch of
A.LS.E. ) p )
& Environmental international
Risk Assessment associations’
initiative (HERA) network
(INCPA)

Code of Good
Environmental
Practice for household
laundry detergents

A.LS.E. Charter
for Sustainable

EU CLP
Regulation
m EU Biocidal
EU Detergents Products
Regulation Regulation
@
[ [

..... . .
European Launch of industry
partnership detergent network
for alternatives platform (DetNet)
to animal
testing (EPAA)

Cleaning

EU Chemicals Strategy
for Sustainability (CSS)

EU Circular Economy
Action Plan (CEAP)

2021 onwards

A.LS.E. actively engages
in legislative revisions
under CSS & CEAP

full history since 1952
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Protecting our European economy & way of life
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Cleanliness & hygiene at home

Keeping our homes clean and
ensuring our wellbeing

AT HOME

€36,3
BILLION*
MARKET

YD Dy,

é,
lé:qc.”ss

*2023 market value
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90%

89%

89%

My own cleanliness

and hygiene is not just
important for myself; itisalso eeeeeoe CD]

important for the health
of people around me

Cleaning and hygiene in my
home is important because it
helps me and/or the people | live eeeeee ‘:EJ
with avoid becoming unwell or

getting an infectious disease

When my place is @
Clean,ltglVQSme .......0.....%&
peace of mind

My belongings last
|0ngerif|c|ean eeco0cccccccccce
them regularly




Consumer data

In our homes

The strength of the consumer products market in Europe in 2023

WDRY ¢ ¥ACE c, WWASy ANCE p, \EACHE
About A.LS.E. Ry N PN PN B0, 0 S

Total market value in 2023: €36,3 billion

S
g

Since 1952

A clean home and good hygiene habits at home
make all the difference to our health and wellbeing.

Socio economic importance

Cleanliness & hygiene
at home

e . " €17,1bn ~ €7,9bn €5,8 bn | €4,7bn €0,8 bn A.LS.E.

Product

Cleanliness & hygiene Portfolio

outside the home

S e ell rrer Liquid detergents Surface care Automatic dishwashing Air fresheners
Powder detergents Hand dishwashing
o8 roires |

Laundry aids; others

Sustainable use
Market share of each product category
Product stewardship B s [ 21.9% B i6% B 3% 2.2%

Safe use Growth by product category, 2023 vs. 2022

Science & research - +8.2% . +3.9% - +7.4% . +4.4% +0%

Source : Euromonitor (EU 27 + UK + CH + NO). NB: due to fixed exchange rates, the value for 2022 differs from the value published in last year's report.

Sustainability agenda

\

©A.ISE. 2024



https://www.youtube.com/watch?v=wcyxpTqulIE&list=PLoBqmxQAC2OsiyQ8ZUyV3
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Science & research

Cleanliness & hygiene outside the home

Fundamentally sustaining society with
professional cleaning solutions

OUTSIDE
THE HOME

€9,2 BILLION*
MARKET
VALUE

*2023 market value

©A.ISE 2024
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We should talk more

about the importance of

(and standards used for) eeeeeecccccce
cleanliness and hygiene

outside the home

M

When [ leave my children at
school, I would like to be sure that
their surroundings and the food eeeeeeee IEI
they eat there are in line with
high quality hygiene standards

The cleaning and hygiene industry

protects our health and keeps our

offices, hospitals, restaurants and  ®®®°®®°®°*®
public places clean and hygienic

—10
B

When | take public
transportation (e.g. metro,
airports), cleanliness and

hygiene are important

EI&
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Professional data

Qutside our homes

The importance of the professional cleaning, hygiene and
maintenance products & solutions market in 2023

/A

A.LS.E.

Total market value in 2023: €9,2 billion PrOduc!:
Portfolio

-

€2,0 bn €2,0 bn | €2,0bn €1,5 bn | €1,1bn | €0,6 bn

L )

MARKET SHARE

B 2% M 2% B 2% B 16.4% B 20% J 65%

GROWTH, 2023 vs. 2022

§+36% B +0.0% B +6.0% | +2.8% B +11.2% B +78%

Source: A.1.S.E. national associations' data ( EU+UK+CH+NO).
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https://www.youtube.com/watch?v=wcyxpTqulIE&list=PLoBqmxQAC2OsiyQ8ZUyV3
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Sustainability

[ SUSTAINABLE USE
CAMPAIGNS
Since 1997)

L

[ A.LS.E. STRATEGY
ON PLASTICS
\(2019 onwards)

[ CORPORATE SOCIAL
RESPONSIBILITY '
GUIDANCE

\(2019 onwards)

[ BIO-BASED
MATERIALS
GUIDANCE

\(2019 onwards)

[ COMPACTION
PROJECTS
\(Since 1997)

e © @
SAFE USE CONSUMER &

GUIDANCE GUIDANCE
(Since 2008)

cleanright.cu

(")
L
=
-
<
=
=
ud
ol

15

LOW
TEMPERATURE
CAMPAIGN
(Since 2013)

(Since 2012)

©A.ISE. 2024

42% less
C0, and 42%
less energy in

the production

phase (2021 vs 2006)

183 companies

183 member

companies
from across
Europe

A.L.S.E. Charter product logo

Since 2011,
14.5 billion
products have

proudly carried the

21.4% recycled

Use of recycled plastic
material in packing
increased to 21,4%
(2022 vs. 2019)

N
6 CLEANWATER 1 RESPONSIBLE
ANDSANITATION CONSUMPTION
ANDPRODUCTION
1 CLIMATE 1 PARTHERSHIPS
ACTION FORTHEGOALS
J

CIRCULAR ECONOMY
ACTION PLAN & CLIMATE
NEUTRAL OBJECTIVES:
Climate legislation
Green Claims Directive
Ecodesign for
Sustainable Products
Regulation (ESPR)
Packaging & Packaging
Waste Regulation (PPWR)
Unfair Commercial
Practices Directive (UCPD)

(

L

EU PRODUCT
ENVIRONMENTAL
FOOTPRINT (PEF)
(2019 onwards)



https://aise.eu/priorities/sustainability/charter-for-sustainable-cleaning/
https://cleanright.eu/en/
https://cleanright.eu/en/
https://cleanright.eu/en/
https://cleanright.eu/en/
https://www.aise.eu/packaging
https://www.aise.eu/packaging
https://cleanright.eu/en/
https://www.aise.eu/packaging
https://cleanright.eu/en/
https://www.aise.eu/packaging
https://www.aise.eu/packaging
https://aise.eu/priorities/safe-sustainable-use/cleanright/
https://aise.eu/priorities/safe-sustainable-use/safe-use-icons/
https://aise.eu/priorities/safe-sustainable-use/low-temperature-washing/
https://aise.eu/priorities/safe-sustainable-use/sustainable-use-tips-for-consumers/
https://aise.eu/priorities/sustainability/circularity-resource-efficiency/optimising-packaging/reusable-recycling-compostable/
https://aise.eu/priorities/sustainability/empowering-consumers/corporate-social-responsibility/
https://aise.eu/priorities/sustainability/circularity-resource-efficiency/circular-raw-materials/
https://aise.eu/priorities/sustainability/circularity-resource-efficiency/concentrating-resources/
https://aise.eu/priorities/sustainability/empowering-consumers/product-environmental-footprint/

Sustainable use

Engaging with users through voluntary initiatives to drive sustainable cleaning and washing habits

About A.I.S.E. @ s AL DO NOT FLUSH
Since 1952 A.lS.E. launches a campaign to ALSE. ALSE. = to use the ‘Do not flush” icon A.IS.E. develops an icon for

encourage consumers to be more . EITEISE publishes e developed by the non-woven removable sleeves, to encourage
Socio economic importance environmentally conscious when using comprehensive ; quidance on P : textiles indL.Jstry promineptly on consumers to separate the

household laundry detergents, with tips multilingual ( the sustainable == the packaging of their wipes packaging

for saving water, energy, CO, and money. portal with usage, storage | === products to sleeve from
Cleanliness & hygiene sound advice and guidance on and disposal | =g protect water @ the bottle
at home cleaning and hygiene at home of professional | e - Ul e e &’ i e

www.cleanright ey d|smfectants Enyoment recycling.

Consumer market

Cleanliness & hygiene
outside the home

Professional market SUSTAINABLE CHARTER UPDATE . | PREFER 30° CHARTER REVISION
LEANIN %,
: e A.LS.E. Charter is updated A.L.S.E. promotes A.LS.E. Charter is revised once again ™
Sustainability agenda A.LS.E.'s Charter to incorporate advanced lowering the washing to align with EU circular economy N f
for Sustainable sustainability profiles for temperature to 30° to policy and global policy expectations ", w\@‘“ o
Cleaning moves § specific product categories reduce CO, emissions o

and maintain your
clothes for longer

www.iprefer30.eu

Sustainable use the whole e
industry towards sustainable

production, design and SAFE & SUSTAINABLE USE

Product stewardship consumption. The Charter logo
on products empowers users | PREFER
to make sustainable choices. o
Safe use . . 30
www.sustainable-cleaning.com

Science & research

www.cleanright.eu

©A.ISE. 2024



http://www.cleanright.eu
http://www.iprefer30.eu
http://www.sustainable-cleaning.com
https://youtu.be/SBVCMxxLzmc
https://www.cleanright.eu/en/
https://aise.eu/priorities/safe-sustainable-use/sustainable-use-of-disinfectants-by-professionals/
https://aise.eu/priorities/safe-sustainable-use/sustainable-use-tips-for-consumers/
https://aise.eu/priorities/safe-sustainable-use/low-temperature-washing/
https://aise.eu/priorities/safe-sustainable-use/do-not-flush-icon/
https://aise.eu/priorities/safe-sustainable-use/removable-sleeves/
https://www.aise.eu/priorities/sustainability/charter-for-sustainable-cleaning/
https://www.sustainable-cleaning2020.com

.1.<. Product stewardshi ,.
A-1-S'E P @ euce
Working for a sustainable, more In collsboraton with the
coherent and relevant framework for e

essential products and services

since 1952

About A.l.S.E.

Since 1952

CLASSIFICATION,

LABELLING AND
PACKAGING OF

INNOVATIVE
INGREDIENTS

Socio economic importance

SUBSTANCES AND
Cleanliness & hygiene - LITEES L ‘
The European PRODUCT
L
at home S SIMPLE, CONSUMER- STEWARDSHIP
RELEVANT LABELLING PROGRAMMES

Consumer market

ZERO POLLUTION
DETERGENTS
ACTION PLAN REGULATION

e Urban Wastewater
e Indoor air quality

Cleanliness & hygiene
outside the home

EASILY ACCESSIBLE
AND CONSISTENT
ONLINE

INDUSTRY

GUIDANCE

INFORMATION

Professional market

and allergens

Safe Hazard
DIGITAL AGENDA oy o
BIOCIDAL PRODUCTS

e Digital Product Passport (DPP) REGULATION (BPR)
¢ Digitalisation

SCIENCE &

RESEARCH

ALTERNATIVES TO

ANIMAL TESTING

7,
—
=
o
=
o
a
-
v

CHEMICALS STRATEGY FOR

Product stewardship SUSTAINABILITY IncLUDING:

REGISTRATION,

EVALUATION,
AUTHORISATION

AND RESTRICTION OF

CHEMICALS (REACH)

o Revision of REACH/CLP/

Detergent Regulation
o Safe and Sustainable by Design

>
%
-
20
-
=
A
A
"
2
o
2
-
m
%)

Science & research

©A.ISE 2024


https://aise.eu/priorities/product-stewardship/chemicals-management/clp/
https://aise.eu/priorities/product-stewardship/detergents/
https://aise.eu/priorities/product-stewardship/industry-stewardship-programmes/
https://aise.flywheelsites.com/priorities/product-stewardship/biocides/
https://aise.eu/priorities/science-research/industry-standards-guidance/
https://aise.eu/priorities/science-research/scientific-publications/
https://aise.eu/priorities/science-research/alternatives-to-animal-testing/
https://aise.eu/priorities/product-stewardship/chemicals-management/reach/

A'I'S-E

since 1952

About A.l.S.E.
Since 1952
Socio economic importance

Cleanliness & hygiene
at home

Consumer market

Cleanliness & hygiene
outside the home

Professional market
Sustainability agenda
Sustainable use
Product stewardship
Safe use

Science & research

Safe use

Engaging with users through voluntary initiatives to promote the safe use of products

PROFESSIONAL PICTOGRAMS @

A.L.S.E. develops pictograms to
facilitate communication on the correct
application of professional products for
safety and maximum effectiveness.

PRODUCT STEWARDSHIP

Beyond legal requirements, the

industry commits to responsible design
and manufacturing of air fresheners
through clear communication, to enable
consumers to 5

make informed

purchasing 4
decisions.

PRODUCT STEWARDSHIP

A.l.S.E.'s programme for liquid detergent capsules
promotes best practices and increases awareness

with a common safety message for use and storage.

www.keepcapsfromkids.eu

KEEP CAPS FROM KIDS 1
A.l.S.E's campaign

i -l Always elose
reminds parents and < 2] e
carers of the need to keep = immediately!
ch|I§Jren.safe, by always =8 )
storing liquid laundry @ ;

detergent capsules out
of reach of children.

www.keepcapsfromkids.eu

2008

SAFE USE

A.l.S.E. reinforces the need
for safe use and storage of
cleaning products at home
through a series of icons

®--e

o (N (T
Fi B 5 o5
ol

CLEANRIGHT

The industry’s
trustworthy
multilingual
consumer website

and calls to action to help
prevent domestic accidents.

www.cleanright.
eu/safe-use

www.cleanright.eu

with practical

onise. ) www.cleanright.eu

guidance on using detergents and maintenance
products at home safely and sustainably

eooo0o0@

©A.ISE. 2024

SAFE & SUSTAINABLE USE



http://www.cleanright.eu/safe-use
http://www.cleanright.eu/safe-use
http://www.keepcapsfromkids.eu/
https://www.youtube.com/watch?v=UKbhfEzqWiQ&list=PLoBqmxQAC2Oty92FpVZGHMlrU1lzz8U_6&index=1
https://youtu.be/d421o-G4Gzc
https://aise.eu/priorities/safe-sustainable-use/professional-application-pictograms/
https://aise.eu/priorities/product-stewardship/industry-stewardship-programmes/airfresh-psp/
https://aise.eu/priorities/product-stewardship/industry-stewardship-programmes/ldc-psp/
https://youtu.be/X8eoC8nF66E

Science & research

since 1952

15

Pursuing research on chemical
ingredients to ensure safe

A.LS.E. SCIENTIFIC RESEARCH

Continuous research
with academic and

About A.l.S.E.

and effective products based o e mstutes .‘:‘i.
. . i assessing safety 53N
Since 1952 on SC|ent|f|c data of products for i
human health and
the environment )
Socio economic importance
i DETNET @ @
f <
Cleanliness & hygiene A collective industry approach ALTERNATIVES TO .

for classification and labelling
of detergent and cleaning
product mixtures under CLP

ANIMAL TESTING

A unique public/private collaboration
striving to replace, reduce and refine
animal use for regulatory requirements
Since 2005

at home

Consumer market Since 2013

Cleanliness & hygiene
outside the home

Professional market

Welcome to DetNet
LP Cl

The European Partnership

for Alternative Approaches to Animal Testing

Sustainability agenda

www.det-net.eu

Sustainable use

SCIENCE & RESEARCH

Product stewardship HERA: HUMAN & A.1.S.E. GUIDANCE s
ENVIRONMENTAL FOR THE INDUSTRY I
RISK ASSESSMENT )

Safe use A.1S.E. develops guidance
A groundbreaking project predating to support its members in N

. EU legislation on human and the correct interpretation SCIENTIFIC & RESEARCH PARTNERSHIPS CHEMCALS STRATEGY FoR

Science & research environmental risk assessment of of and compliance with A joint A.L.S.E./CESIO scientific research platform N -
hausehold cleaning praducts EU legislation all along on impact of surfactants and detergents on human ERA;M
Since 1999 the supply chain health and the environment. Since 1991

©A.ISE. 2024



https://aise.eu/priorities/science-research/risk-assessment-on-environment-and-human-health/
https://aise.eu/priorities/science-research/alternative-approaches-to-animal-testing/
https://aise.eu/priorities/science-research/human-and-environmental-risk-assessment/
https://aise.eu/priorities/science-research/detergent-industry-network-for-clp-classification/
https://aise.eu/priorities/science-research/industry-standards-guidance/
https://aise.eu/priorities/science-research/scientific-publications/
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